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Course Information

Course Title Marketing Management Credits 3

Required/El
ective
Course Code 5493201 (For Underg Selective majors
raduate Cou
rses)
Department of Internationa

Department or Major ) o ) Language English
| Business Administration

Lecture Roo
Methods of Teaching i : 2412,13,14/5:7,8,9( 2 506)
Lecture(3) Experiments(0)
Trainging & Practice(0) P Cyber Lectu
erformance(0) Designing res
& Planning(0)

Time Allotment

Course Type offline
Lecturer
Assistant Prof Final Acade B}
Name Haejoo Han Rank , PER=REIEIN;
essor mic Degree
Department Department of International Busin Office
Lect & college ess Administration
urer Office Phon
— e—-mail haejoohan@dankook.ac .kr
e Number

Field of Inter
est

Course Summary

Understanding consumers and market trend is highly necessary to develop better product

Course s/services, as well as to achieve a sustainable competitive advantage. In this course, stu
Description dents can learn methodologies and the role of market research in strategic decision makin
g.

Description

Prerequisite: Basic Marketin
Related Courses 9 ¢

Course Goals

The main objective of this course is to build essential critical analysis, interpretation, and
Projected Result decision—making skills.
S This course includes how to make consumer surveys, interview methods, and data analysi
S.
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Percentage of th
e original langua English 100%
ge classes(%)

Syllabus

Times

10

11

12

13

14

15

Lecture Topic Lecture Goals

Course Orientation

Marketing Decisions — Overvie
w

Marketing Research for Manag
erial Decision Making

Secondary Data, Literature Revi
ews, and Hypotheses

Exploratory and Observational R
esearch Designs and Data Coll
ection Approaches (1)

Exploratory and Observational R
esearch Designs and Data Coll
ection Approaches (2)

Exploratory and Observational R
esearch Designs and Data Coll
ection Approaches (3)

Midterm Exam

Exploratory and Observational R
esearch Designs and Data Coll
ection Approaches (4)

Exploratory and Observational R
esearch Designs and Data Coll
ection Approaches (5)

Basic Data Analysis (1)

Basic Data Analysis (2)

Team Project Preparation

Team Project Presentation

Final Exam

Methods of Grading
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Lecture Methods

Assignments

Team Formation

Closed-Book

Closed-Book
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seg:en Description Percentage Details

1 Mid—-tem Exam 25%

2 Final-exam 25%

3 Pop Quizzes 0%

4 Assignments 30% Final Team Project

5 Reports 0%

6 Presentations & Discussions 0%

7 Attendance 15%

8 0%

9 Others 5% Participation
All 100%
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Textbook(s) & References

Descrip
tion
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mmen

ded T | Essentials of Marketing Research (5th E),
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Students MUST ACTIVELY contribute to class discussions by sharing their opinions.

Furthermore, in this course, we will have several in—class exercises to apply the given concepts to real settings,

with ensuing discussions.
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